INSTITUTE FOR FINANCIAL WELL-BEING

The Institute’s mission is to guide
and encourage individuals to
focus on achieving economic
stability—using innovative tools,
making informed decisions, and
encouraging positive habits.
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Guiding Principles:
• Help members attain their
own unique fnancial aims
and goals through advice,
guidance and tools.
• Innovate by providing
multi-faceted learning
approaches for individuals
to achieve fnancial health.
• Build skills and access
to knowledge through
technology to improve lives.
• Provide fnancial education
and resources for individuals
so that they can build assets
and be empowered to help
the children in their lives.
What makes the Institute
stand out against other
fnancial well-being programs is that the content and
activities are aligned to the
applicable K-12 educational
learning standards: The

New York State Learning
Standards: Career Development and Occupational
Studies; The National
Standards in K-12 Personal
Finance Education; and The
Common Core Learning
Standards; or the applicable
adult learning standards:
Institute for Financial
Literacy: National Standards
for Adult Financial Literacy
Education.
The Institute is setting the
standard for fnancial
education by a credit union.
Working with the National
Credit Union Foundation,
the team hopes that the
Institute ultimately becomes
a national model for empowering people to develop
fnancial independence and
economic stability.
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The Institute uses pre-and post-assessments in instructor-led learning events to determine participants’ change in attitude
before and after participating in fnancial education. These free and ready-to-teach materials are highly interactive and
engaging. Learning content was obtained from a variety of credible fnancial education sources across the United States
as well as created by Institute team members.

Change in attitude*

Survey respondents by generation*

The total percent of change in participants’
attitudes based on responses to questions
before and after participating in
fnancial education.

The total number of SEFCU members and non-members responding to surveys by each generational segment.
GENERATION Z

GENERATION X

3,463

13%
POSITIVE

SILENT GENERATION

318

MILLENNIALS

21

BABY BOOMERS

1,230

322

Change in attitude not
measured for 5-7 year olds.
*

*

Respondents of unknown generation (191)

Individuals served by region

Financial education by region

The total number of SEFCU members and non-members served
in each region.

The total number of learning events conducted in each region.

WESTERN
REGION

CENTRAL
REGION

203

869

CAPITAL
REGION

3,469
OTHER REGIONS

553

SOUTHERN TIER

109

CAPITAL REGION

CENTRAL REGION

329

99

SOUTHERN TIER

20

WESTERN REGION

18

A learning event is a live, interactive, instructor-led fnancial education session
that contains specifc and measurable learning outcomes related to the fnancial
education content. A learning event contains a pre- and post-assessment on specifc
attitude changes, and a participant satisfaction survey regarding the overall
educational session.

Hours of instruction provided

Average instructor score*

The total number of hours of fnancial education instruction
provided for all learning events.

The average score of all instructors
on participant satisfaction surveys.

940 HOURS

3.37 out of 3.5
Average instructor score not measured for 5-7 year olds.

*

National survey question
Now that you have completed this fnancial education workshop,
will you commit to using a personal budget or spending plan?
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YES

1409

NO

93

SEFCU ’s Institute for Financial Well-Being is a division of SEFCU, one of the 50 largest credit unions in the United States.

